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RESPONSE TO HEALTH COMMITTEE FirsT REPORT ON TOBACCO ADVERTISING AND THE PROPOSED EC DIRECTIVE 


The Government welcomes this report on an important piece of European legislation. The 


reduction of tobacco consumption, particularly among young people, is a public health priority for 
this Government. 


We welcome the Committee’s endorsement of the conclusions drawn by their predecessors that “‘in 
the face of evidence” “the Government [should] adopt as its policy the total elimination of tobacco 
advertising other than at point of sale” and that “the Government [should] support the Directive”. 


The Government notes the Committee’s view about tobacco sponsorship of Formula One. The 
Government was committed to delivering a ban on tobacco advertising throughout the negotiating 
process. It made clear from the outset that in negotiations it would pursue twin objectives of 
reducing smoking and of safeguarding sport from any effects arising from the loss of tobacco 
sponsorship. The Government had to take into account the possibility that a blanket Europe-wide 
ban on Formula One sponsorship would not only mean fewer Grand Prix in Europe but also, 
perversely, more tobacco advertising on our TV screens beamed in from events from outside the 
European Union from countries with no restriction on tobacco advertising. 


The Directive will ban advertising on posters and in magazines; promotional activities; free 
distribution of tobacco products; and indirect advertising. The Government notes the Committee’s 
concern that point of sale advertising should not be covered by the Directive; this will be a matter 
for Member States and the UK is free to impose any restrictions it deems appropriate. The UK 
approach to point of sale advertising will be set out in the White Paper on tobacco control, to be 
published later this year. 


The UK will have 3 years to implement the Directive into UK law. There will be one year in 
addition to this 3 year period to phase in the ban on advertising in the written press and 2 years to 
phase in the ban on sponsorship and associated advertising. There will then be a further 3 years for 
existing sponsorship of “events or activities organised at a world level” provided that the amount of 
sponsorship declines over the period and voluntary measures are put in place to limit the visibility 
of the advertising concerned; and subject to a time limit of 1 October 2006 on the use of this 
provision. This means that sporting and arts events will be safeguarded, the special circumstances of 
Formula One will be addressed, and all tobacco advertising and sponsorship will disappear by 
1 October 2006. 


The common position on the EC Directive that we have agreed with our European partners is a 
good deal for public health and for those sporting and arts events which we want to protect. 


The common position text will now be considered by the European Parliament and the 
Government will continue to work hard to achieve final adoption of this very important piece of 
European legislation, which is an essential step in building an effective strategy to deal with smoking. 
The Government will publish a White Paper later this year setting out plans for this and other 
measures to tackle tobacco consumption. 
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